                                                 CODE OF ETHICS
                    ASSOCIATION «UKRAINIAN UNION OF LESSORS»
We, members of Association «Ukrainian Union of Lessors», who expressed their great desire to work in a unified team of upholders, recognize independence, unique and value of each member of Association, respect its right to assert 
each point of view, realize responsibility for our joint matter, commit ourselves to follow Code of Ethics’ main principles in our collaboration.  
INTRODUCTION
Association «Ukrainian Union of Lessors» (further – Association) is a voluntary union of leasing companies and other members of the leasing market.
Association’s mission is to create open and accessible leasing market due to coordination of efforts of all the companies which have united in order to defend their rights.
ASSOCIATION’S TARGETS:
• assist in creation of positive atmosphere for development of leasing activity in Ukraine 

• provide fair and free competition between companies-members of Association and in the market
• initiate cardinal improvement of legal framework
• form high ethics standards among the participants of leasing market
• assist in involvement of investments for realization of leasing projects 

• provide information support for Association members and disseminate positive experience of work
I.  AIM AND PRINCIPLES 
The aim of Code of Ethics lies in the following:

demonstrate commitment of Association members to the highest standards of ethicї behaviour
raise the level of ethics, which participants of leasing market will follow 
Keeping to Code of Ethics’ rules and requirements is obligatory for Association membership – for all companies and for each employee – without an exception. 
Аssociation members are guided by the following ethic principles:
•          HONESTY
•          PARTNERSHIP
•          TRANSPARENCE
•
 JUSTICE
•          GOOD-NATURE
•
 SOCIAL RESPONSIBILITY
II. MAIN PRINCIPLES OF CODE OF RELATIONSHIP OF ASSOCIATION MEMBERS AND PERSONS CONCERNED
Association’ ethic standards regulate main trends of relationship between its members, colleagues, partners, clients, state authorities and the public. 
1. Relations between Association members           
Members of Association obligate:

BUILD partners relationship on principles of equality, respect and good will.
KEEP constructive ties and realize joint projects with Association partners, adjust contacts with members of companies, which are Association members.

GIVE clear and transparent information about fulfillment of obligations and information about its activity, which is not confidential according to legislation laws or company’s inner acts. 
IMPROVE knowledge and professional skills, especially through exchange of experience between colleagues.

NOT TO ASTIMATE colleagues’ activity in public, because it is prerogative of independent experts.

ACCEPT and RESPECT authority of Association as a joint representative of companies-members. 
NOT TO MOTIVATE colleagues–Association members to work for another company without preliminary notification an owner or a company’s leader–live employer of a worker about such an intention.

NOT TO USE direct or mediated attempts to misappropriate a property of rivals– Association members, including information and intellectual ownership, in particular, ideas, products, services, advertizing actions etc.
BE highly correct while consideration a client’s assessment simultaneously with another leasing company, which is a member of Association, and try to compromise.
INFORM Association’s commission of ethics about unfair accidents of dishonest competition between members of Association, and it will submit these cases for consideration at a meeting of Association Boars or General Meeting. 

       2. Relations with colleagues and business partners 

Association members are sure that their success depends on long-term relations with business partners (suppliers, credit companies etc.), which are based on mutual trust, respect, honour, integrity and fairness. In its turn, Association enforce its business partners to keep to accepted norms of ethics.
      3. Relations with clients 

         Association’s members pledge themselves:
      • give the highest quality service to clients in accordance with information, given them before signing an agreement (including advertising), honestly  explain  terms and conditions of agreement;
      • accomplish treaty obligations;
      • guarantee confidential information, received from clients and not to spread it if it can do harm to a client.

      4. Relations with state authorities
          Association is interested in supporting ethic ties and adjust close cooperation with executive bodies of state power, which are competent in determination of legal regulation of leasing market activity. 

     5. Relations with the public 
        Association’s members build their relationships with the public on the principles of openness, honesty and justice, they are responsible for information, decisions and intentions, proclaimed in public, and for formation and support of respectful attitude to their profession by other members of Association, colleagues and clients. 
III. PROPAGANDA OF PROFESSION 

For propaganda of profession and formation of positive image of leasing Association members obligate to:

1.
PROMOTE formation of positive public opinion about leasing business, based on impartial achievements and realities. Explain social and ethic notion of leasing to clients, mass media representatives and the public. 
2.
SPEAK correct in mass media on behalf of Association. If a member of Association has his/her own point of view on any debatable question but hasn’t discuss it with other members, in this case he/she can express his/her own opinion to mass media but without reference to Association.

3.
NOT TO ACT in such a way, that may be harmful for professional reputation of colleagues, Association and leasing.
IV.  MEASURES TOWARDS MISCONDUCT OF CODE OF ETHICS
1.
Breaking norms of Code of Ethics may be a reason for consideration at the meeting of Ethics Commission, which has the right to conduct investigation and take a decision:
- to deliver notification, 

- to reprimand with disclosure, 

- to discuss this  question at Association Board with further expulsion from the union. 
2.
Breaking norms of Code of Ethics by an organization-Association’s member, a company employee-Association’s member give the right to address a shareholder or a head of the company with the proposal of disciplinary punishment towards the employee in order to avoid similar incidents in future.
3.
Clients may complain to Association Board in case of dishonest or unfair behaviour of Association’s members and receive impartial reaction on unethical behaviour of any of its members. 
4.
Inquiries may be sent by e-mail uul@uul.com.ua or by post-mail to the address: 
      vul. Telmana 1/32, Кyiv, 03150, Ukraine.

      Тел.:+ 38 (044) 521 97 26 

               +38 (050) 410 42 34

               +38 (050) 388 43 34 
               +38 (050) 410 38 62

V.  FINAL PART
Association’s members acknowledge and accomplish Code of Ethics, which was approved by General Meeting of members of Association «Ukrainian Union of Lessors» on January 15, 2009, placed on the official website of Association www.uul.com.ua and is accessible for any person concerned. 
Code of Ethics can be revised and improved according to Association members’ proposals and outside contractors. Association members obligate to propagandize ethic norms in professional surrounding and business community.
